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Introduction  
Poverty eradication in Nigeria, particularly in rural areas such as Ganye Local Government Area in Adamawa State, 

remains a formidable challenge. Despite numerous initiatives from both governmental and non-governmental 

organizations aimed at improving living conditions, a large segment of the population continues to struggle with 

inadequate income, unemployment, and limited access to essential services like healthcare, education, and clean water. 

These issues are compounded by economic vulnerability, especially in communities heavily reliant on subsistence 

agriculture and informal trade. The lack of infrastructure, market access, and financial inclusion further marginalizes 

rural populations, reinforcing a cycle of poverty that is difficult to break through short-term aid alone (Adebisi & Oni, 

2012). 
 

Addressing these deep-rooted challenges requires a shift toward sustainable, inclusive, and community-driven 

approaches. Empowering local residents through vocational training, access to microfinance, and improved agricultural 

techniques can significantly enhance their income-generating capacities. Moreover, policies that support rural 

Abstract 
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0.137, t = -2.907, P = 0.004). In addition, the finding revealed that entrepreneurial creativity has significant 

positive effect on poverty eradication ( = 0.524, t = 8.896, P = 0.000) in Ganye Local Government Area, 

Adamawa state, Nigeria. Lastly, the result shows that entrepreneurial attitude has significant and positive effect in 

Ganye Local Government Area, Adamawa state, Nigeria ( = 0.593, t = 11.014, P = 0.000). The study therefore, 

recommends that there is need to provide more creative facilities such as effective apprenticeship master trainer 

and supply of supportive training tools in the rural areas, practical education demonstration methods in the schools 
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development such as better road networks, market linkages, and education are critical for creating long-term change 

(Olubukola 2017). Poverty eradication in places like Ganye must go beyond temporary relief and focus on building 

resilience, promoting entrepreneurship, and ensuring that development efforts are tailored to the unique cultural and 

economic context of the area. Only then can the goal of economic self-reliance and a higher quality of life for rural 

Nigerians be fully realized (Arogundade, 2020). 

 

The purpose of entrepreneurship education was so that the learners can acquire knowledge with which they could plan to 

set up a business, together with other requisite education for its sustainability, to create job opportunities, and finally be 

able to become successful entrepreneurs. Maina (2017) considered entrepreneurship education to be part of the overall 

educational system which incorporates concept of education, ideas and managerial skills needed for economic growth. 

The use of private initiative to stimulate a business idea into a new entreprise or develop and expand an existing firm or 

enterprise with great potential is termed as entrepreneurial education (Gibson 2018). Entrepreneurial education 

concentrated on the growth of comprehension and capacity for pursuing education and the respective attributes. It leads 

to development of the body, mind, and spirit. Opportunity identification, resource allocation, and developing a business 

that adds value to products and services is everything described before (Emaikwu 2020). Entrepreneurial education helps 

prepare entrepreneurs to satisfy the need of fostering economic growth by developing novel ideas and transforming them 

into actionable and profit-making business plans (Tucker and Selcuk, 2022). In this regard, there is a need to support this 

form of education by providing all the requisite materials and infrastructure to make it operational. Nigeria adopted the 

entrepreneurial skill in 2006 as part of the strategy to combat youth unemployment and at the same time stimulate 

economic growth. These programs were aimed at providing theoretical and practical skills with a view of empowering 

the youths to become effective and productive entrepreneurs. 

The impact of entrepreneurship education on Nigerians cannot be ignored, especially in view of the abysmal state of the 

Nigeria educational system, which produces graduates from 150 Universities and 50 Polytechnic and Mono-techs, and 

has not equipped the students with the ability to be self-sufficient and instead casts them as dependent on wage 

employment that is hard to come by. 

Entrepreneurial creativity plays a crucial role in addressing poverty in Ganye Local Government Area, Adamawa State. 

This form of creativity refers to the ability of individuals to develop new business ideas, improve existing practices, and 

introduce unique solutions tailored to local challenges. In a region like Ganye, where traditional economic structures 

dominate, creative entrepreneurship opens up new avenues for wealth generation and employment (Ekpo, 2021). For 

instance, creative ventures in agro-processing, local crafts, or digital services enable individuals to diversify income 

sources and add value to raw materials readily available in the area. These creative approaches not only reduce 

dependence on subsistence farming but also foster self-reliance and community development, gradually lifting 

households out of poverty (Ekpo, 2021). 

Entrepreneurial innovation the implementation of new ideas, processes, or technologies has a significant effect on 

poverty eradication in Ganye LGA. Innovative entrepreneurs are instrumental in introducing cost-effective methods of 

production, expanding market reach, and solving local problems in ways that create jobs and enhance livelihoods 

(Nwachukwu, 2012). In Ganye, innovations such as mobile-based market platforms, improved farming techniques, and 

small-scale processing machinery have shown potential to boost productivity and income. These innovations help rural 

entrepreneurs overcome barriers like poor infrastructure and limited access to capital. By fostering a culture of 

innovation, the local economy becomes more dynamic, enabling more people to participate meaningfully in income-

generating activities, which contributes to the reduction of poverty (Nwachukwu, 2012). 

The entrepreneurial attitude of individuals in Ganye LGA characterized by risk-taking, proactiveness, and resilience 

significantly influences poverty reduction. An entrepreneurial mindset empowers people to see opportunities where 

others see challenges. In a community where unemployment and low incomes are prevalent, those with a strong 

entrepreneurial attitude are more likely to initiate business ventures, seek out training, and leverage available resources 

for economic improvement. This mindset also encourages persistence in the face of economic uncertainty and promotes 

continuous learning and adaptation. As more individuals adopt this proactive approach, the cumulative effect strengthens 

the local economy, enhances social mobility, and contributes meaningfully to poverty eradication efforts in the local 

government area (Maina 2017). 

Entrepreneurship has emerged as a key factor in the global economic transformation and poverty alleviation among 

possible entrepreneurs. Different studies have suggested that processes pertaining to engineering didactics is a crucial 

entrepreneurial human capital development postgraduate skill as well as helps in educating people to improve their 

education, attitude, creativity and innovativeness (Ekpo & Edet 2020). In this sense, an entrepreneur is that ‘individual’ 

who identifies a business chance and utilizes available resources to capitalize on the abundant opportunities prospective 

profits and market returns. In the same light, an entrepreneur assumes uninsurable risks while guiding a firm and its 

personnel towards achievement of economic, social and financial objectives and returns for their inputs (Wilson 2019). 
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Statement of the Problem 
Ekpo (2021) noted that a study conducted by the Federal Ministry of Education between 2020 and 2021 indicated that 

seventy-one percent (71%) of graduates from Nigerian Universities and other tertiary institutions have not been 

employed, either by the government or are self-employed. Nwachukwu (2012) chronicled in his 2020 economic survey 

that the unemployment figure in Nigeria stands at 23.9%. This means that more than 38 million Nigerians are jobless. It 

is saddening to note that a larger proportion of this figure comprises graduates from Nigeria’s universities, colleges of 

education, and polytechnics who are still unemployed. 
 

A significant number of graduates from Nigerian higher education institutions remain unemployed. According to the 

National Bureau of Statistics (NBS), Nigeria's youth unemployment rate was 53.4% in 2022, indicating that over half of 

the country’s young labor force is without gainful employment. This alarming figure underscores the gap between 

academic qualifications and marketable skills. Maina (2017) noted that many Nigerian graduates lack not only theoretical 

knowledge but also the practical and entrepreneurial education necessary for self-reliance. To address this skills 

mismatch, Entrepreneurship Education has been introduced—both formally and informally—into the curriculum of 

higher institutions. Its primary aim is to empower undergraduates with the competencies to become employers of labor, 

rather than job seekers after graduation. Unemployment is not only a national issue but a global one, as it affects the 

economic productivity of a substantial portion of the population. According to the World Bank (2022), unemployment is 

defined as the percentage of the labor force that is jobless, actively seeking employment, and available to work. In 

Nigeria, this situation is further exacerbated by the high number of graduates earning below the subsistence level. As a 

response, entrepreneurial training was formally incorporated into tertiary education policies, aiming to boost graduate 

employability and reduce dependence on the saturated job market (Olubukola, 2017). 
 

Years after the Nigerian Federal Government’s efforts to provide two million jobs yearly, many university graduates 

remained unemployed. This situation has led to a rise in several social vices and criminal activities (Babalola, 2019). 

Consequently, Arogundade (2020), Nwangwu (2006), and Nwambam (2018) have analyzed the impacts of 

“entrepreneurship education on poverty alleviation” and were able to conclude that entrepreneurial education has not 

only significantly contributed to business creations in developing countries, but also in the developed countries. 

Similarly, there hasn't been any studies done in these years (2020-2021) in this region with the same independent 

variables (entrepreneurial innovation, entrepreneurial creativity, and entrepreneurial attitudes). Most of the studies done, 

were based on the literature review which had different versions of the mentioned variables. 
 

Most of the study conducted were based on the reviewed covered carried different variables or either one or two of the 

above mentioned surrogates. Based on these observed pathetic situations, this study investigated the effects of 

entrepreneurship education on poverty eradication which adds to the existing body of literature on the effect of 

entrepreneurship education by examining empirically and theoretical concept of poverty eradication among graduates and 

undergraduates students that acquired the entrepreneurship education knowledge in Ganye Local Government Area. 
 

Research Questions 
The following are the research questions: 

i. What effect does entrepreneurial creativity have on poverty eradication in Ganye Local Government Areas? 

ii. What effect does entrepreneurial innovation have on poverty eradication in Ganye Local Government Areas? 
 

Objectives of the Study  
The main objective of the study is to examine the assessment of entrepreneurship education as a key factor for poverty 

eradication in Nigeria: case study of Ganye Local Government Area, Adamawa State. The specific objectives are as 

follows: 

i. Examine the effect of entrepreneurial creativity on poverty eradication in Ganye Local Government Area. 

ii. Ascertain the effect of entrepreneurial innovation on poverty eradication in Ganye Local Government Area. 
 

Research Hypotheses   
This research utilized the following formulated hypotheses. 

H01: Entrepreneurial creativity does not have significant effect on poverty eradication in Ganye Local Government Area. 

H02: Entrepreneurial innovation does not have significant effect on poverty eradication in Ganye Local Government 

Areas. 
 

Methodology 
This research used descriptive research design. In that order, it is cheap, wide, flexible and reliable. It gives the 

researcher a better command over the research activities and when sampling is applied it is possible to obtain findings 

which depict the entire population at minimum cost than capturing the whole population data as noted by Kuria, 

Wanderi, and Ondigi (2012). 
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 The study targets unemployed youths residing in the ten wards of the study area including those that have received 

entrepreneurship training and is between the ages of 18 and 40 years. Therefore being a large and heterogeneous 

population, the study used Cochran's formula in determining the sample size. According to Adam (2020), Bartlett, et al. 

(2018), Cochran (1977), and Singh & Masuku (2019), when the population is vast and diverse, this formula is the most 

useful. Hence, the sample size was three hundred and eighty four (384), drawn from the five selected wards of the study 

area. The wards included Jaggu ward, Gamu ward, Yebbi ward, Sangassumi ward and Timdore ward. For safety net, the 

researcher added 20% (76) of the sample size (384) i.e. 384 plus 76 equal to 460. The researcher distributed 460 

questionnaires, where 414 questionnaires (responses) were correctly filled and retrieved for proper assessment. 

 

Cochran’s formula: 
where: no = is the required sample size; z = is the abscissa of normal curve that cut off an area α at the tails (1 – α equals 

the desired confidence level is 95%) which is found in statistical table (1.96) which contain the area under the normal 

curve, p is the estimated proportion of the population which contain the attribute in the question (assumed to be 0.50 

since this would provide the maximum sample size), q is (1 – p), e = the degree of accuracy expressed as a proportion 

(0.05) (Singh & Masuku, 2019).  

 

For this study, both secondary and primary sources of data collection were adopted.  Primary data collection was by self-

administered structured questionnaires while the secondary sources consist of books, journals, internet materials, etc the 

primary data collection instrument employed was Likert scale of five options, assigning values of one through five to 

various responses of strongly disagree, disagree, neutral, agree, and strongly agree. The participant responses were rated 

on a scale of one to five, with five representing the strongest agreement and one the least.  

 

In order to analyze the data for this study, a table was created. However, the researcher obtained frequency, percentage, 

and regression analysis calculations via a Statistical Package for Social Sciences (SPSS) at 0.05 level of significance, the 

rest of the hypotheses were evaluated through regression analysis. For this particular research, data analysis was done 

using descriptive and inferential statistics. 

 

The Model Specification 
The study was aimed to investigate the effect of entrepreneurship education on poverty eradication in Ganye Local 

Government Area.  Multiple regression analysis were used. The regression equation to be tested was as follows; 

SV = βo + β1EI + β2EC + β3EA +εi (1) 

Where:   EC = Entrepreneurial Creativity 

                             EI = Entrepreneurial Innovation  

                             EA = Entrepreneurial Attitudes 

                             β0 = The constant term 

                             β1 = Coefficient of Entrepreneurial Creativity 

                             β2 = Coefficient of Entrepreneurial Innovation  

                             β3 = Coefficient of Entrepreneurial Attitude  

                             εi = The error term 

To assess the correlation among the categorized variables, the study utilized both descriptive and inferential analysis. The 

inferential statistical procedures utilize in this study include correlation coefficient (r) and Pearson correlation coefficient. 

regression analysis that computes the coefficient of determination (R2), analysis of variance together with relevant t – 

tests, f – tests, z –tests, and p-values is what I call the tests of significance that are expected to be performed. These 

methods are chosen based on the provided variables, sample size, and research design. The inferential statistical 

techniques were conducted at 95% confidence level (α=0.05). The analysis of data was conducted using the Statistical 

Package Social Sciences Software (SPSS) version 24. Quantitative data were used to display the statistical data in graphs 

and tables. 
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Analysis and Discussion 
 

Table 1: Analysis of Demographic Information of the Respondents 

S/N Description  Frequency Percentage (%) 

• Gender of the respondents  

1 Male  276 66.7 

2 Female 138 33.3 

 Total  414 100.0 

• Age of the respondents  

1 18 – 30yrs  104 25.1 

2 31 – 40yrs 298 72.0 

3 41yrs and above 12 2.9 

 Total  414 100.0 

 Marital Status  

1 Married 252 60.9 

2 Single 115 27.5 

3 Divorced  47 11.4 

 Total  414 100.0 

• Educational Qualifications 

1 Non-Formal Education 21 5.1 

2 FSLC 58 41.0 

3 WAEC/SSCE/NABTEB 109 26.3 

4 ND 97 23.4 

5 HND/Degree/Post Graduate 129 31.2 

 Total  414 100.0 

• Years of Entrepreneurial Experience   

1 0 – 5 Years   91 22.0 

2 6 – 10 Years 295 71.3 

3 11 Years and above 28 6.8 

 Total  414 100.0 

5. Type of Entrepreneurship Education acquired   

1 Skilled  91 22.0 

2 Semi-skilled  295 71.3 

3 Unskilled 28 6.8 

 Total 414 100.0 

Source: Computed using SPSS 24 from field survey data 2025 

 
Table 1 above shows that the grouping of the respondents by their gender reveals that male has 276 (66.7%), while the 

female has 138 (33.3%). This indicates that most of the respondents are male. The table also shows that the grouping of 

the respondents by their age reveals that 18 – 30 years has 104 (55.1%), 31 – 40 years has 298 (72.0%), 41years and 

above has 12 (2.9%). This indicates that most of the respondents are from the age of 31-40 years. Similarly, grouping of 

the respondents by their marital status revealed that married has 252 (60.9%), while single has 115 (27.8%) and 47 

(11.4%) are divorced. This indicates that most of the respondents are married couples.  

In addition, the grouping of the respondents by their educational qualifications reveal that Non-formal Education has 21 

(5.1%), FSLC has 58 (14.0%), WAEC/SSCE/NABTEB has 129 (31.2%), ND has 97 (23.4%), HND/Degree/Post 

Graduate has 129 (31.2%). This indicates that most of the respondents are HND/Degree/Post Graduates. Furthermore, 

grouping of the respondents by their entrepreneurial education acquired, skilled entrepreneurs have 91 (22.0%) while 

Semi-skilled entrepreneurs have 295 (71.3%) and 28 (6.8%) of the respondents and Unskilled entrepreneurs. This 

indicates that most of the respondents are semi-skilled entrepreneurs.  

Finally, grouping of the respondents by their entrepreneurial experience, 5 – 10 years of experience have 91 (22.0%), 6 – 

10 years have 289 (69.8%) while 11 years and above experienced entrepreneur has 34 (8.2%). This indicates that most of 

the respondents have much entrepreneurship experience. 
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Table 2: Descriptive Analysis of Entrepreneurial Creativity 

Variables  N Min. Max. Mean Std. D 

I believe that being open-minded is crucial for entrepreneurial creativity. 
414 1 5 3.58 1.610 

Risk-taking is an essential trait for successful entrepreneurial endeavors 
414 1 5 3.58 1.700 

A supportive and innovative work environment positively influences 

entrepreneurial creativity 
414 1 5 3.15 1.339 

Exposure to diverse perspectives and ideas enhances entrepreneurial 

creativity 
414 1 5 2.82 1.431 

Adequate resources and funding are critical for promoting entrepreneurial 

creativity. 
414 1 5 3.88 1.364 

I believe that brainstorming sessions are effective for generating innovative 

entrepreneurial ideas 
414 1 5 3.67 1.229 

Embracing technology and staying updated on industry trends is important 

for entrepreneurial creativity 
414 1 5 2.84 1.692 

Successfully implementing creative ideas is a key factor in entrepreneurial 

success 
414 1 5 3.23 1.330 

I believe that effective communication education are necessary for conveying 

creative ideas to stakeholders 
414 1 5 3.26 1.210 

Building a network and collaborating with others contribute to 

entrepreneurial success. 
414 1 5 3.06 1.583 

The average item score for the entrepreneurial creativity scale    3.31  

Entrepreneurial creativity variables total score (5-50)    33.07  

Source: Field Survey, (2025). 

Table 2 evaluates the perceptions of respondents on entrepreneurial creativity, the result revealed that adequate resources 

and funding are critical for promoting entrepreneurial creativity has the highest mean of 3.88 and standard deviation of 

(1.36). While, exposure to diverse perspectives and ideas enhances entrepreneurial creativity has the minimum mean of 

2.82 and standard deviation of (1.43). The total score of entrepreneurial creativity variables is 33.07 and average mean of 

3.31 with a possible range from 5 -50. This implies that average mean score is above the midpoint of 3.0, which implies 

that entrepreneurial creativity influence poverty eradication in Ganye Local Government Area, Adamawa State. 

Table 3: Descriptive Analysis of Entrepreneurial Innovation 

Variables  N Min. Max. Mean Std. D 

Entrepreneurs play a crucial role in driving innovation 
414 1 5 2.23 1.226 

A culture of innovation is essential for entrepreneurial success 
414 1 5 2.80 1.305 

Risk-taking is a necessary component of entrepreneurial innovation 
414 1 5 3.43 1.273 

Access to funding significantly impacts the ability to innovate as an 

entrepreneur 
414 1 5 3.79 1.073 

Collaboration with other entrepreneurs enhances innovative efforts 
414 1 5 3.31 1.571 

Government policies support entrepreneurial innovation effectively 
414 1 5 4.14 .976 

Failure is an integral part of the entrepreneurial innovation process 
414 1 5 3.78 .794 

The average item score for the entrepreneurial innovation scale     3.35 8.22 

Entrepreneurial innovation variables total score (5-35)    23.48  

Source: Field Survey, (2025). 

Table 3 evaluates the perceptions of respondents on entrepreneurial innovation; the result in table 3 revealed that 

Government policies support entrepreneurial innovation effectively has the highest mean of 4.14 and standard deviation 

of (0.98). While Entrepreneurs play a crucial role in driving innovation has the minimum mean of 2.23 and standard 

deviation of (1.23). The total score of Entrepreneurial innovation variables is 23.48 and average mean of 3.35 with a 

possible range from 5 - 35. This implies that average mean score is above the midpoint of 3.0. and that Entrepreneurial 

innovation influence Poverty eradication in Ganye Local Government Area. 
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Table 4: Model summary of effect of entrepreneurship education on poverty eradication 

Variables  
Coefficient 

  Std. Error T-Values  
P-Values Hypotheses 

1 (Constant) -5.929 .522 -11.365 .000  

EC -.137 .037 -2.907 .004 Rejected  

EI .524 .086 8.896 .000 Rejected 

EA .593 .064 11.014 .000 Rejected 

R 0.978     

R2 0.956     

 Adjusted R 0.956     

 F-Stats 2996.801     

a. Dependent Variable: EP     

             Source: Field Survey, (2025). 

The result in table 4 shows that the summary of regression model on the effect of entrepreneurship education on poverty 

eradication. The result of Pearson correlation show that the bivariate relationship between dependent and independent 

variables are strong and positive (r = 0.978). The values of the coefficient of determination (R-Square) extracted from the 

summary of the regression model show that entrepreneurial education only explain about 95.6% variations in poverty 

eradication while the about 0.4% are attributed to variables not included in the model of this study. The Analysis of 

Variance (ANOVA) results, which represent the goodness of fit of the model is statistically significant (F 3, 413 = 

2996.801, P < 0.00), implying that the variables in the model have jointly predicted the poverty eradication. The 

regression coefficient for the individual contribution of the independent variables as represented by the unstandardized 

beta-value of -5.93 indicates that the one unit decrease in entrepreneurial education account for -5.93 units increase in the 

level of poverty eradication, and this relationship between the significant at 1% level of significance. Hence the study 

concludes that entrepreneurship education has significant effect on poverty eradication in Ganye Local Government 

Area, Nigeria. 

H01: Entrepreneurial creativity does not have significant effect on poverty eradication in Ganye Local Government Area. 

This hypothesis estimates the effect of entrepreneurial creativity on poverty eradication and the result of the regression 

model in Table 4.6 revealed that entrepreneurial creativity has significant negative effect on poverty eradication ( = -

0.137, t = -2.907, P = 0.004. Hence, the null hypothesis was rejected and alternate hypothesis, which states that 

entrepreneurial creativity has significant effect on poverty eradication in Ganye Local Government Area, Nigeria was 

accepted. 
 

H02: Entrepreneurial Innovation does not have significant effect on poverty eradication in Ganye Local Government 

Areas.  

This hypothesis estimates the effect of entrepreneurial innovation on poverty eradication and the result of the regression 

model in Table 4.6 revealed that entrepreneurial innovation has significant positive effect on employee’s performance ( 

= 0.524, t = 8.896, P = 0.000). Hence, the null hypothesis was rejected and alternate hypothesis was accepted, which 

states that entrepreneurial innovation has identified effect on poverty eradication in Ganye Local Government Area, 

Nigeria was accepted. 
 

Discussion of Finding  
Unleashing entrepreneurial imagination greatly impedes the poverty alleviation efforts in Ganye Local Government Area, 

Nigeria. This corroborates Alex's (2017) assertion that identifies the gap between the creativity component and elements 

of entrepreneurship training in Youths and prospective entrepreneurs and where it is observed that entrepreneurial 

creativity has significant negative effect on employment generation as compared to other factors. The inadequacy in the 

execution of creative concepts and intellect gained through training sessions is perhaps one of the most critical elements 

that could culminate in the stagnation of creativity within the zone. 
 

The examination of innovative entrepreneurship and in this investigation supports the hypotheses that these variables are 

profound drivers of poverty alleviation in Ganye Local Government Area. This is also in line with Chiayu's (2017) study, 

who noted that entrepreneurial activity is an important aid towards job creation for the youth of various age groups. 

Likewise, Nnadi (2019) examines the role of entrepreneurial innovations and attitudes as a strategy to combat 

unemployment for graduates and it also facilitates business development and sustainability to reduce poverty for aspiring 

entrepreneurs. 
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In agreement with the preceding argument, Ogunlusi (2018) argued that poverty alleviation is not feasible without 

capable entrepreneurial creativity among younger people and aspiring entrepreneurs which leads back to this study 

posited that poverty eradication is impossible without positive entrepreneurial disposition amongst the youths and 

prospective entrepreneurs. 
 

Conclusion 
Based on the analysis conducted, it has been revealed that entrepreneurial innovation exerts a significant negative effect 

on poverty eradication in Ganye Local Government Area, Nigeria. This finding suggests that despite the widespread 

belief in innovation as a catalyst for development, in this specific context, it may not be effectively aligned with the local 

socio-economic realities. It is possible that the nature of innovation being implemented lacks practical relevance or 

accessibility to the local population, thereby hindering its intended impact on poverty reduction. 
 

On the other hand, the study found that entrepreneurial creativity plays a significant and positive role in poverty 

eradication within the Ganye Local Government Area of Adamawa State. This implies that creative approaches to 

entrepreneurship such as developing unique business models, local product innovation, and adaptive solutions to local 

challenges—are more effective in uplifting communities economically. The positive correlation indicates that when 

entrepreneurs are empowered to think creatively and act resourcefully, they are more likely to generate sustainable 

livelihoods and improve economic conditions. 
 

Recommendation 
In particular, the following were the specific recommendations proffered by the study: 

I. There is need to provide more creative facilities such as effective apprenticeship master trainer and supply of 

supportive training tools in the rural areas, practical education demonstration methods in the schools and 

training centers as the inadequacy of these has been identified as one of the challenges limiting the development 

of entrepreneurial creativity in Ganye Local Government Area, Nigeria. 

II. Entrepreneurial innovation programs need to be made more attractive, supportive and easily accessible in 

schools and vocational training centers through the provision of adequate infrastructures such internet facilities, 

technological knowhow, among other things, as a key element of development in the rural areas, to enhance the 

attainment of the objectives of entrepreneurial education. 
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